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Farran Media’s Professional Network Provides FA R 5 é%l':
Unparalleled Access to the Dental Community N2

. . . . .'o..o .. ofo .,'
Connect with professionals through our diverse channels—Dentaltown, Orthotown, Hygienetown, v 9 %0 8 %",
Dentaltown learning online and Dentistry Uncensored with Howard Farran. B B

Dentaltown Orthotown Hygienetown

Engage with the largest online community of Dedicated exclusively to orthodontists, A hub for dental hygienists to connect,
dental professionals. Access forums, articles offering specialized content and a focused share and learn with content tailored to
and peer-driven content to stay informed. community for peer interaction. their unique needs.

whn oo i
to dentistry <
ﬁ icensored
— with —
LEARNING HOWARD
ONLINE WARRVAN
Accredited online courses covering all Candid conversations and interviews
aspects of dentistry, from clinical skills that explore the dental industry’s most
to business management. pressing issues and trends.

Find us online: WWWDENTALTOWNGUM/ADVER.”S'NG Follow us on Social Media: @ 0 o X ﬂﬂ @


http://www.dentaltown.com/advertising

Dentaltown is the world's largest social and educational community for
dental professionals, boasting nearly 275,000 registered users. It serves
as a vital platform for dentists to connect, share their experiences and
seek advice in a field that can often feel isolating. Whether discussing
challenges, sharing passions or finding answers to pressing questions,
Dentaltown ensures that no dentist has to practice or learn alone.

Dentaltown offers its members
unique insights and information
that can’t be found anywhere else.

Dentaltown'’s 25th anniversary in March 2025 marked a significant
milestone in its history. Since its inception, the platform has been
committed to connecting and educating dental professionals by
providing invaluable content. Dentaltown members have exclusive
access to a vast repository of knowledge, with hundreds of thousands of
message board posts contributed over the past 25 years.
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covers strategies for
treating periimplantiis

(}’
Dr. Brock Rondeau

resents on
early orthodontic

intervention

@

Jason Wood defines
theright tme to ire
anassociate

Accurate -
Records

g

3




¢ A . | . a A ‘B . % 3 2 1 2 i ' i i r . 3§ i ] 2 k y . 2
AL U W LS SIS U LR PR LR PSR R IR AT Y
' 2 2 i ; e 2 2 ¥ .- ; 2 PR $ - A B - & 0 g ¥
N 5 LIS - | RN i 'ﬁj B 2 2, # | ¢ 4 g i i3 i:ﬁ i f ?;; Dentaltown i ¥
‘}, i . e Tl J 3 .l ﬁi ; ; “ ;ﬁ i l;H 2 H; 1 ? A -: j‘ ’ y 2026 Media Kit 4 i R
{1 The Dentaltown Community “#" & 3% ¢ 244 & 3 lnaln Fagsy gty \ S SR
o F = ® .- i i N ; i I 2 " 5
i : i j 1 1 i id oy - S ' P B 1 ] i ik 1
: -‘ * THANK YOU! ¢ : ﬁ
I FEATE isz W b uhi iy 24 Y] iciagdiagg 21y faid
P B I R e f i, ph o alh
R I R L R ‘i RV AR T A 14 AN 1
U deliply, a-_'i'{‘”i gy iR ;38 e R ""';":. 3‘!;}5" La‘;‘ 1
S R e B i) W i TR
| ﬁﬁ‘; pli AR ;ﬁ-} o B ;*{b L }’3“3 ‘!,if}f i
1057 3 B BEEN c s piy FallBiize 2t 2l bl i sl B0 A2A ala g
K, 134 'I-}‘, :'_;‘f 53 : l_. "'5! ﬂ':‘&l'h i_n ,-‘J‘!:!_:f'“‘”'h !!'“l_ ‘-‘!"':i! e 'l“:" 45} Y
Al Bk g R R R B S S
Ly ¢ Loy ¢ i
1 i =

Relationships Matter

For Townies, the thought of their favorite dental website (and
perhaps their favorite website overall) not existing is unimaginable.
Thanks to the vision and strategic foresight of Dentaltown's
founder, Dr. Howard Farran, who believed in the power of
collaboration among dentists, professionals can now achieve

their goals, learn new techniques, and support one another

in a field that can often feel isolating. Because of this,

No Dentist Will Ever Have To Practice Solo Again. . )
“I'm grateful that so many dentists log in to Dentaltown

every day and share their thoughts and opinions with each other.
My goal was to create a world in which nobody has to practice dentistry
alone, and thanks to your participation, Dentaltown has made that a reality.”

- Dr. Howard Farran
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The Dentaltown Team
Trailblazers, Influencers and Respected Leaders in Dentistry!

Our team of dentists is dedicated to fostering a community where dental professionals can learn, share
and grow. Their real-world perspectives not only enhance the quality of our content but also ensure that
it remains relevant and useful for our readers. Through their guidance, Farran Media continues to support
the professional development of dentists worldwide.

HOWARD FARRAN, DDS, MBA Founper anp ceo

Dr. Howard Farran has practiced and studied dentistry since 1987. After graduating from
the school of dentistry at University of Missouri-Kansas City (which awarded him its
Alumni of the Year award in 1997), he moved to Phoenix and opened his own dental
practice. He has lectured in more than 40 countries about all aspects of dentistry, has
written hundreds of dental articles and books, and has received the Arizona Department
of Health Services Dental Public Health Award for his fluoridation efforts.

STEPHEN GLASS, DDS, FAGD

DENTALTOWN MESSAGE BOARD MANAGER

Dr. Stephen Glass has enjoyed being a general dentist in
private practice for over 25 years. He joined Farran Media as

the Dentaltown Message Board Manager in 2023. Prior to that ]
he had been an Administrator on the message boards for more 32M0$tlnﬂueﬂtlal

than 14 years. PBDpIB in DeﬂtiStry

Incisal Edge magazine's Summer 2025
issue features its annual list of the 32 Most

Influential People in Dentistry, includi
NAHEG APELIAN, DMD ;aiig(;ierse,izceh”e]xeig, Ir?orri/plrgiitulelggers,

DIRECTOR OF CONTINUING EDUCATION U.S. representatives and media figures.
Each year, a third of the list comprises new
Dr. Nareg Apelian has been in private practice since 1996. entries, showcasing the evolving dental
Addicted to continuing education, he started a master’s in landscape. DR. HOWARD FARRAN (Dentaltown)
qualitative research and has lectured in Canada, the U.S. and is one of only four individuals to appear

France about minimal intervention in caries management, on this list for nine consecutive years,

. G alongside Dr. Gordon Christensen, Michael
patient-centered care and qualitative research. Graham and Dr. John Kois.




Dentaltown's Media Platform
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Dentaltown offers marketers unparalleled access to a vast and engaged audience of dental professionals, educators, students and key opinion leaders
throughout their careers. Through a strategic mix of print, digital, educational, social and community-driven platforms, Dentaltown provides marketers with
targeted opportunities to connect with this influential audience, solidifying its position as the leading independent media brand in the dental industry.

—
o
—
o

s

Print Publication

DENTALTOWN MAGAZINE

Dentaltown magazine offers dental professionals
insightful articles, case studies, and clinical and
practice management tips, delivering
real value to its readers.

O
=

Online Platform

DENTALTOWN.COM

Dentaltown's online platform is a hub for
dental professionals, providing resources
for networking, industry news
and education.

== B i
— Q :].]-
Educational Initiatives Forums & Community Content Creation
CE COURSES & WEBINARS DENTALTOWN MESSAGE BOARDS EBOOKS
Dentaltown partners with top educators to offer The foundation of Dentaltown is its active online Dentaltown's eBook library offers digital
online courses, webinars and resources forums, where professionals discuss topics, papers on dental topics, including case
for continuous learning and skill share experiences, seek advice and studies, treatment techniques,
advancement for dental collaborate globally. practice management and

professionals.

Educational Initiatives

VIDEQ & PODCASTS

Dentaltown collaborates with dental experts to
produce podcasts and videos on clinical
techniques, practice management and
current advancements, providing
valuable insights.

emerging trends.

O°

FACEBOOK, INSTAGRAM,
TWITTER, & LINKEDIN

Dentaltown maintains a strong presence on
social media platforms, sharing content
and engaging with its audience.



Dentaltown Magazine

____ EDITORIAL FOCUS AND CONTENT 4
Only the Best Content Makes It to Print

Dentaltown articles stand apart because they're tested and refined in the world's largest online dental community—Dentaltown.com.

Every feature begins as a post from the author, then evolves through real-time community feedback. Engagement shapes the final

Dentaltown
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draft: ideas are sharpened, strengthened, and validated long before reaching the pages of our magazine. When space is limited, it's the
community that decides what matters most. Posts that spark discussion rise to the top; those that don't never make it into print. The
result? Every article links back to a live discussion thread, inviting readers to continue the conversation online. Dentaltown magazine
delivers more than content—it delivers connection. Every article is tested, proven, and trusted.

READERS FIND THESE EDITORIAL ELEMENTS IN DENTALTOWN:

What s the Dentistry of Medicine? m@i_
Was dentistry your first choice, or =
jas it medical school?
=
)

HOWARD
SPEAKS

Dentaltown founder

Dr. Howard Farran's front-of-
book column is consistently
one of the most-read items
in the magazine, thanks to
his unfiltered opinions about
the clinical and commercial
components of practicing
dentistry.

BREAKDOWNS o
ano ESTIMATES

Are you using the correct fee schedule? (INN, UCR, MAC)
B on. TRAVS

GUEST
PERSPECTIVES

Insights from leading
clinicians, educators, thought
leaders—and Townies,
whose contributions
continue to make this the
profession’s most vibrant
dental community.

ONLINE CE vares o searest

OCTOBER ONLINE CE FOCUS:
Endodontics

oot Conal Aty Dicttes Freatment - SR
Oietives S

The Laser Avantage ar The Good theBod andthe Uy Fnding Bl
Udistand e sited Soccers wh Exdodets Yt Prcice
iy e

i
Ii

CONTINUING
EDUCATION UPDATE

Dentaltown adds at least two
new CE courses a month

to the hundreds already
available. Every month, we
spotlight some of the best
offerings in a particular
specialty or field, along with
evergreen favorites and the
latest additions to the lineup.

‘TOWNIE CASEFILE

A Frechand
Composite Rehab

Seven Years Later

About Townie Casefiles:

TOWNIE CASEFILES

Dentaltown's thriving mem-
bers-only message boards
spark some of the most valu-
able conversations in dentistry
today. Each month, we high-
light top clinical cases and
discussions from the com-
munity, giving readers direct
access to real-world insights,
innovative techniques, and
peer-driven solutions shaping
the future of dental care.

HOWARD SPEAKS .

What Is the Dentistry of Medicine? -

Was dentistry
was it medical

W

your first choice, or
school?

HOT TOPICS

Every month, we feature

the most active and
insightful discussions from
Dentaltown’s message boards.
Thousands of comments and
perspectives are distilled into
easy-to-digest summaries,
giving readers a quick look
at the conversations shaping
dentistry today.
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Dentaltown Magazine

Edltorlal Calendar (Themes are subject to change. Final topics are updated monthly—subscribe to our Editorial Preview for the latest content.)

General Practice General Dentistry Orthodontics Clinical Technology Implants General Practice Labs Implants
Prosthodontics (Adult) Periodontics Al & Robotics Periodontics Prosthodontics Membranes Pediatric
(Dentures), Implants Sleep Dentistry Implants Biomimetic Minimally Invasive & Biologics Preventive Care
Materials (Laser Case) Restorations 3D Printing
Labs
Practice Patient LEADership Stress Fee-for-Service Tax Strategies Office Design Startup
Management Management & Mentorship Management Transitions Practice Sales & Patient Budgeting
Software & Branding & Burnout Experience & Scaling
Digital Workflows
Insurance
Restorative Oral Surgery Oral Pathology Implants Practice Periodontics Unique Prosthodontics
Dentistry Cariology Management Specialties
HR, Accounting Roundup
SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES
Sleep Dentistry Endodontics SPECIAL Digital Imaging Orthodontics Practice SPEGIAL Remodeling
|SSUE &G Sleep Management |SSUE
Software

Hygienetown
Hot Topics

Hygienetown
Hot Topics

Women In
Dentistry

Hygienetown
Hot Topics

Hygienetown
Hot Topics

Hygienetown
Hot Topics

Hygienetown
Hot Topics

Townie Choice
Awards
Preview

Hygienetown
Hot Topics

Hygienetown
Hot Topics



town
2026 Media Kit

Dentaltown Magazine

Editorial Topics Defined

3D printing, CAD/CAM restorations;
CBCT; intraoral scanners and X-ray sensors; loupes; printers.

Edit()rial Calendar Continued ystoms Root canals; diagnostics; endodontic post

f;ﬁei::ggiii"p?!f!;”iii?Srfé‘ftii'lii’tiii‘éf’%’léif%ﬁifi?

Treatment planning; professional
General Dentistry Implants Clinical Tech Clinical Tech development; ergonomics and equipment; communication and

Prosthodontics Pathology Al Diagnosis Minimally Invasive compliance.

Residencies 3D Printing General Dentistry Implants Case planning; surgical guides, placement and
aesthetics; product options; complications and repairs.

Communication and file transfers; case presentations; in-
office technology; milling and 3D printing.

Direct restoratives; anesthesia; silver diamine
fluoride for adults; crown and bridge work; etches and cements.

Online Dental _ DSOsvs. Year-End Reconstructive surgeries; bone and tissue
Marketing g/lar_kmngla Private Practice Planning grafting; wisdom teeth.
ocial Media : H
Finance Planning Treatment options; appliances
and expanders; airway and sleep apnea.
Oral cancer and other pathologies;
X-rays and equipment; diagnostics, biopsies and testing; oral/
. . . L systemic health,
Orthodontics Endodontics Anesthesia Pediatric , , , L
Dentistry Pulpotomies; restorations; silver diamine
fluoride; parental communication.
Gum disease and oral inflammation; root planing
SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES SPECIAL FEATURES and surgery; grafts and implants.
Marketing and promotions;
Pathology & SPEB |A|_ e SPECML assoIC|a;|e and staff hiring and training; collections and accounts
Radiology ISSUF ISSUE receivapie.
New Dentist Townie Choice Avrtificial intelligence, clinical
sew Ien lst Award Winners and practice management software; cloud-based systems;
pRaee Announced backup and disaster recovery; integrating technology and third-
party applications.
Hygienetown Hygienetown Hygienetown : Ref
Hot Topics Hot Topics Hot Topics Implant-based cases; digital dentures and

partials; case planning.
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The Future of Brand Content in 2026
_ paories M

In 2026, Dentaltown is streamlining all sponsored content
opportunities into a single, flexible format: The Profile.

Profiles allow your brand, product, service, or expertise to be showcased in a trusted editorial
environment that educates, engages, and builds credibility with dental professionals.

Profiles range from 1-4 pages at a flat rate of $5,000 per page and can be tailored to meet your specific goals.
Whether you want to highlight a specialty, showcase a product or service, tell your corporate story, spotlight a clinician,
or share a compelling case study, there's a Profile type for every purpose.

PROFILE TYPES & CATEGORIES:

SPECIALTY PHUF".E One for each of the 12 ADA-recognized specialties:

« Oral Surgeon » Endodontist « Periodontist » Pediatric Dentist
» Orthodontist « Prosthodontist «» Dental Anesthesiologist = Orofacial Pain
« Oral Medicine « Oral Pathologist « Oral Radiologist » Dental Public Health

PRUDUCT PRUF".E Highlight features, benefits, and real-world applications
SEHVICE PRUF".E Showcase unique offerings or solutions
BURPURATE PRUFILE Tell your company story, milestones, and thought leadership

BI.INIBIAN PRUF".E Spotlight a dental professional’s expertise, journey, or innovations

GASE PRUF".E Present a compelling case study or success story
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Profile Content Ideas

Every Profile goes beyond traditional advertising by offering

educational, engaging, and trustbuilding storytelling.
EXAMPLES INCLUDE:

CONTENT ANGLES

« Case studies & success stories: Demonstrate real-world results
» Thought leadership: Share insights, trends, or best practices
» Recurring content series: Establish an ongoing presence in the magazine

VISUAL & INTERACTIVE ELEMENTS

« Infographics and data visualizations to simplify complex information
« Explainer videos or tutorials to demonstrate solutions
« Interactive quizzes or surveys to engage readers

EVENT-BASED & HUMAN-INTEREST PROFILES

» Sponsored webinars or online events in partnership with Dentaltown
- Coverage of trade shows or events featuring your brand
« User-generated content, corporate milestones, and company history to show authenticity and legacy

WHY CHOOSE A PROFILE?
CREDIBILITY FLEXIBILITY ENGAGEMENT VISIBILITY
Your content Multiple Profile Educational and Profiles allow your
appearsin a types, page options, interactive content brand to stand out
trusted editorial and creative resonates with readers in a clutter-free
environment approaches and builds trust format
We'll help you crafta story that educates, engages, TO RESERVE A PROFILE OR DISCUSS
and builds lasting credibility with dental professionals. THE BEST APPROACH FOR YOUR BRAND,

CONTACT YOUR ACCOUNT MANAGER TODAY.
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Leverage your brand alongside Dentaltown content

Maximize Exposure for Your Educational Events

Promote your webinars, live events, seminars and hands-on training sessions with our strategic advertising package.
This package combines print, digital and community-based advertising to reach a wide audience of dental professionals.

PACKAGE INCLUDES:

1

2-PAGE PRINT AD in Dentaltown
magazine's CE department: Feature
your event in Dentaltown magazine's
CE section, reaching thousands of
dental professionals.

BANNER AD in Continuing Education
e-newsletter: Place a banner ad in
our targeted Continuing Education
e-newsletter for immediate
engagement.

LEADERBOARD BANNER in the
Continuing Education forum on
Dentaltown.com: Share your event
directly with our active online
community in the Continuing
Education forum.

POST YOUR EVENT to the Continuing
Education forum: One CE thread per
lecturer or group of lecturers. For ADA
and/or AGD accredited CE events only.

TOTAL INVESTMENT:

$7,000 (net)

Dentaltown

Dentaltown

CONTINUING EDUCATION

ONLINE CE et st g

Prosthodontics

AVOIDING PROSTHETIC
COMPLICATIONS

November 15-16,2021.
Gaesar's Palace
s Vogas, v

reace: 200,000 IMPRESSIONS

Magazine circulation: 110,000 - CE e-newsletter distribution: 80,000 - Average CE forum impressions (per month): 10,000

Leverage Dentaltown'’s trusted brand to enhance your educational
event's visibility and impact. Enjoy these benefits:

TARGETED
REACH

Connect with dental professionals
dedicated to enhancing their

skills and expanding their

knowledge base.

MULTI-CHANNEL
EXPOSURE

Ensure your message
iS seen across print,
digital and message

board forums.

ENGAGED
COMMUNITY

Engage with a trusted
and active community
of dental
professionals.



Maximize Your Article's Impact

Discover How Your Print Article Can Reach Members
Across Their Preferred Platforms!

CUSTOM E-PROMOTION

Opt-in subscribers get direct
access to the full article delivered
right to their inbox.

Dentaltown
E-PROMOTION

This Special Promotion Sponsored By Tokuyama

OMNICHROMA Flow
was highlighted in this June 2024 article from Dentaltown!

Filling the Gaps: Dr. Robert Rosenfeld
CASE STUDY: Dr. Robert Rosenfeld relies on Omnichroma'’s chameleon-like qualities
when reducing the appearance of “black triangles” between a patient's front teeth.

- =
- s
 EmoR

E-NEWSLETTER

Your article will be featured in our
Dentaltown e-newsletter, reaching
90,000 opt-in subscribers.

Dentaltown

E-NEWSLETTER

Efficient Workflow for Your 23

ST 7 (A
Indirect Restorations ST Lo 4 aC,
Chere toleorn moret

June 14, 2024

Dental Elevating Efficiency and Patient Care in a Restorative Practice with
FREE WEBINAR  Clear
Tis

town  Show Your Work: Filling the Gaps
d shares a case in which he

Dentc
ARTICLE

Unlock new opportunities to enhance your brand'’s reach with our
“As Seen In Dentaltown” magazine package—now available at special pricing!

ONLINE

Available 24/7 on our website,
members can read and interact

with the article at their convenience.

Dentaltown Magazine - June 2024

Articles

" ot Technological Advances
&L @, .

e Rac
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SQOCIAL POST

Followers on social media
will see engaging snippets
and highlights from your article.

ase in which he treated the dreaded "black triangles” on a patient's
specialized matrix kit and a composite with chameleon-like qualities

ing the Gaps by Dr. Robert Rosenfeld
ase in which he treated the dreaded “black triangles” on a patie.

FOR MORE INFORMATION, PLEASE

CONTACT YOUR ACCOUNT MANAGER.
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Dentists Trust Dentaltown

Dentaltown'’s strong bond with its members translated into an
exceptional reading experience. Dentaltown.com boasts an
impressive archive of more than 7.3 million posts, effectively serving
as a rich repository of original content. This continuous content
generator operates around the clock, identifying both influential
contributors and highly engaging topics suitable for publication.

AUDIENCE

Dentaltown Magazine Distribution by Occupation*

94% General Dentist
3.5% Specialist

CIRCULATION

UNIQUE  PERCENT

TOTAL OF Student/Resident
OCCUPATION QUALIFIED*  TOTAL PRINT DIGITAL Staff
General Dentist 100,957 94% 96,847 9,615 ta
Specialist 3,743 3.5% 3,209 1,048 Other
Student/Resident 1140 1.0% 821 602
SUBTOTAL 105,840 98.5% 100,877 11,265
Dental Assistant 104 01% - 104
Dental Hygiene Student 17 - - 17
Front Office Coordinator 31 - - 31
Hygienist 273 0.3% - 273
Office Manager 198 0.2% - 198
STAFF 623 0.6% - 623
OTHER** 964 0.9% 21 947
TOTAL 107,427 100% 100,898 12,835

*Unique Total Qualified represents unique recipients, not the sum of Print and Digital

** Other includes Anesthesiologists, Consultants, Dental Educators, Dental Lab Techs, Dental

Lecturer, Industry and other functions.
. . . Alliance for
Source: Alliance for Audited Media (June 2025) Audited Media
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Readership Trends in Dental Media

Dentaltown continues to hold the top position as the most widely read Dentaltown media
independent magazine within its competitive category, securing this distinction remains the top

for the sixth consecutive year. ,
y used independent

QUALITATIVE EVALUATIONS Zt:ntal media for
e past 7 years.

#1 Independent Media 51% of Total Dentists

used Dentaltown magazine
or Dentaltown.com within
the past 6 months.

when study participants were asked to indicate their level of agreement with the following statements. (Scale 1 - 5)

et on sl Contains timely Has quality clinica
roducts. equioment and relevant content that [ use in
f and s’erllllich professional news my practice

3.93 3.91 3.86

USAGE AND READERSHIP: DENTALTOWN VS. OTHER DENTAL PUBLICATIONS

. Total Readers . Average Issue Readers Average Page Exposures
38%
29%
lm’ll Db b bsn
Title A TitleB  Dentaltown  TitleC Title D Title E Title F Title G TitleH

Source: M3 MI Dentistry 2025 Media Measurement Study 2025 (formerly Kantar Media)
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2026 Net Rates

ALL RATES INCLUDE 4-COLOR

X 6X 12X PREFERRED POSITIONS
FUI.I. PAGE $9,250 $8,450 $7650 OPEN RATE PLUS PREMIUM
CVR2 20%
SPREAD $15000  $14600  $14,200 CVR3 10%
2/3PAGE  $7700  $7100  $6,500 VR 20%
Page 1 20%
1/2PAGE ~ $4800  $4400  $4,000 Opposite TOC 1 10%
1/3 PAGE $3,300 $3,000 $2,700 Opposite TOC 2 10%
Facing staff box/masthead 10%
1/4 PAGE $2,400 $2,200 $2,000 Facing monthly features  10%

Ad Closing Deadlines

For each issue, the 3rd of the month preceding (ex. May 3 for June issue).

For each issue, the 10th of the month preceding (ex: May 10 for June issue).

Material extensions are available by request.
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CUSTOM SUPPLEMENT

Are You Looking for the

Perfect Way To Deliver Your
Custom Content to a Niche,
Highly Qualified Audience?

Imagine your supplement riding along with the
most trusted and most-requested independent
magazine in the dental profession—delivered
securely in a polybag to over 110,000+ dentists
nationwide.

By riding along with Dentaltown magazine, your product gains
instant credibility, positioned alongside cutting-edge dental

content. This is more than just advertising—it's strategic
placement in a highly respected environment.

Space is limited, so don’t miss this opportunity;

reserve your spot in the next available issue!
CONTACT AN ACCOUNT MANAGER TO

LEARN HOW YOU CAN BE PART OF THIS
EXCLUSIVE DISTRIBUTION OPPORTUNITY.
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OUTSERTS, INSERTS & BRCS
How Do You Ensure That Your Ad Is the One That Grabs Attention?

Unlike traditional ads that blend in, high-impact ad units are anything but ordinary.

These ads can be tipped or stitched directly into the magazine, creating a tactile experience that readers can't help but notice. Crafted from
different paper stocks—from glossy to matte finish —these ads not only catch the eye but also engage the senses. This isn't just an ad; it's a part
of the reader’s experience. Imagine your brand message literally stopping readers in their tracks as they flip through the pages. Our high-impact
ad units provide an instant book break, seamlessly integrating into the flow while standing out with purpose.

SAME-VISIT CROWNS CAN BE SIMPLE.
TRY IT FOR YOURSELF!

_HH fPra CFI@ Try BruxZir® NOW crowns with the glidewellio™ In-Office Solution for 90 days risk free.

L dustey duing tough

Inflation

HECESSION LABQUR
Federat SHORTAGE

Dental Plan & ,
: : Don't let your message
g et ol W= e 5 get lost in the noise.
WIS - S — @ = Flevate your advertising game

GIVE GLIDEWELL.IO
ATRY FOR 90 DAYS
RISK FREE.

with a high-impact ad units.

glidewell.io..
N-GFFICE SOLUTION

st chre O carm it

CONTACT AN ACCOUNT MANAGER T0
LEARN HOW YOU CAN BE PART OF THIS

EXCLUSIVE DISTRIBUTION OPPORTUNITY.
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Welcome to Dentaltown, where dentistry meets community.
THE ULTIMATE RESOURGE FOR DENTAL PROFESSIONALS

Dentaltown is the most comprehensive and practical online resource for dental
professionals worldwide. It serves as a vital platform where dentists, specialists

and dental team members can connect, learn and grow together, SH ARE
What Makes KNOWLEDGE

Dentaltown
Such a Robust
Community?

Its foundation is built on
three core principles:

DENTALTOWN
COMMUNITY

CONNECT
PEERS

ACCESS
TOOLS



Dentaltown.com
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26 600

Years Bringing Dental On-Demand Courses

Professionals Together in CE Library
275,000 4,000
Member Registrations Episodes of Dental Podcasts

7.3 MILLION 700,000+

Message Board Posts CE Course Views



Dentaltown.com

Jnllo

Avg. Monthly Sessions

204,748

Avg. Number Monthly
Unique Visitors

66,049

Average Engagement Time

11 MINUTES

Source: Google Analytics; figures represent totals for site (desktop and mobile). Not including Dentaltown app.

—s

Avg. Monthly Page Views

(total of desktop & mobile)

1,090,697

Dentaltown
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Influence Beyond Impressions

For all digital platforms: desktop, tablets, mobile, app

Dentaltown
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UNIT TYPE PIXEL SIZE ROTATIONS RATE
LEADERBOARD 728 x 90 (320 x 50 mobile) 1 position, 4 rotate $4,000
CAMPAIGN PAGE (prestitial) 700 x 400 (300 x 250 mobile) 2 positions, 2 rotate per flight ~ $7000
HOMEPAGE SPOTLIGHT 300 x 250 1 position, 3 rotate $2,500
FORUM CATEGORY BANNERS 728 x 90 (320 x 50 mobile)  n/a $2,000
MESSAGE BOARD SPOTLIGHT 300 x 250 n/a $15/Mimp.
SIDE BADGE 180 x 150 n/a $2,500
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Dentaltown

E-NEWSLETTER

o LEAD BANNER: This placement appears
at the top of the e-newsletter, and gets
the most attention from subscribers.

E-Newsletters ==

¥ S

Dentaltown e-newsletters keep members connected to the community by
delivering trusted content handpicked by Farran Media's clinical directors.

E-newsletter advertisers can choose specific positions to place their ads
for optimal visibility and engagement. Choose the position and design
that's right for you.

CROSS-PLATFORM CONSISTENCY: Leaderboard and Medium Rectangle
ad sizes are used on the Dentaltown.com website as well. Using a

NATIVE AD: Often the most popular
placement due to its native appearance.
This spot is perfect if you want space

to describe your product or service in

Featured Dentaltown Message Boards

Revenue
an opportunity to move up or they will move o

consistent ad size can help maintain a cohesive brand presence across _K ) more detail.
different platforms.

o MEDIUM RECTANGLE: This cost-effective

position often provides a good return on
DENTALTUWN E NEWS investment (RO') and can be packaged
- with a Homepage banner to maximize

100,000 opt-in subscribers exposure.
RATES PER WEEKLY MAILING
Lead position $3,500
Native ad $2,500
Medium rectangle $2,000 FEATURED PRODUCT/SERVICE OR EVENT:
Featured Product/Service/Event $2,500 ghis g?”te’g,E,?fitiondcsn,lzntha”tce,i’ﬁttlk:
Townie News Wire: Video $1,000 ranc s crediontty antl pUc Hus: Wi e

Townie audience, leading to a more positive
perception of your product or service.

DENTALTOWN CE E-NEWS

. . VIDEO SPOTLIGHT: A well-crafted short
80,000 opt-in subscribers

video can guide viewers toward taking

RATE PER BIMONTHLY MAILING the desired action, such as clicking a link
. or filling out a form. Packaged together
Medium reCtangle (tOp.) $3,500 with a 10-day run on Dentaltown
Featured product/service/event $2,500 homepage potential customers can see
Custom CE e_newsletter $3,5OO hOW your Of‘fel’ing WorkS, |tS features

and its benefits, which can boost their
confidence in making a purchase.

Unless otherwise noted, data is publisher's own.



e-Promotion Mailings

Reach Townies in their inbox through a Dentaltown
opt-in subscriber e-Promotion campaign. Farran
Media uses your HTML formatted file to deploy a
custom ePromo to a predetermined target audience.
Mailings can be used as a traffic driver, lead
generator or branding vehicle.

Optional re-engagement campaign

Re-engagement campaign sends a second round

of mailings to recipients who opened but did not
engage with the first mailing. This type of campaign
aims to rekindle the recipient’s interest or encourage
them to take the desired action by sending a

second email with a different subject line, content or
incentive to capture their attention and encourage
engagement. The goal is to increase the likelihood of
recipients interacting with the email and achieving
the intended outcomes.

CHOOSE THE STRATEGY THAT WORKS FOR

YOUR CAMPAIGN:
« Resend original creative to subscribers who
opened but did not act.
» Submit a new set of creative with a different
subject line. Include an offer, incentive or deadline.
« Available to full opt-in list only. Opt-in list of
subscribers = 56,000

DENTALTOWN E-PROMO

OPEN RATE
$8,000 net*

*Print/digital advertisers or Townie members
may earn additional discounts.

Dentaltown
E-PROMOTION

This Special Promotion Sponscred By Dentsply Sirona SureSmile®

SureSmile’ | gn Sentsely
.}a,, Realign your
8PV | expectations with
SureSmile’

C 0, SURESMILE" PATIENTS
&) /0 REQUIRED NO REFINEMENTS'

Expect a Better Experience

« Delivering healthy smiles to over 1 milion patients? 0

+ Works with most scanners <
+ Expert praciice sUpport

- SureSmile® VPro™ and SureSmile”™ Whitening Kit ¢

Included with every SureSmile® Complete Case™® T
\

Learn More About SureSmile®

Discover the SureSmile® Difference

[N

Be Sure with SureSmile®

Partner with the aligner brand that
delivers predictable results and happy
patients from their first aligner to their
final smile.

J ) Switch to SureSmile® Today

Upcoming Educational Webinar

Tuesday, July 23, 2024

7-8pm (CT) 5-6pm (PT)

Aligning your Hygiene Team for Orthodortic Aligner Success
Fors Geneal Pacice it plce o o o row s
1Yo 06m. Th banat o 3 Saar.oslancsa A o & patentsong am
dntaland vl heath ars el clabished. Leeraging your ygans feam
1o encur ha e i, o
messang s fen he bes

your pracicos.Or. Vinal Sham:

. Vishal
Dr:NIshal Mumma improve case acceptance, which

or Sharma 5.

asapsa
oo ey Seos Register Now
Connect with us

000600

13320 Balantyne Corporate Piace | Charlote, NG 28277 | 1-833-372-8255
Terms & Condtions | Privacy Folicy | Dentsply Sirona Inc

o212 Oy S M B

o e amat 1. 10 o, cick e, To w238 oo Greatonn o o stk

Dentaltown

E-PROMOTION

This Special Promotion Sponsored By Dentsply Sirona SureSmile®

Help patients
VISUALIZE THE OUTCOME

with SureSmile™ Simulator

The Benefits of the SureSmile™ Simulator Powered
by DS Core*

This patient-inspired solution gives you and your patients even more
reasons to choose SureSmile® Clear Aligners.

With the SureSmile™ Simulator, why tell your

‘ patients, when you can show them? This
[ 4 powerful tool can provide you with the

)\ opportunity to educate your patients and show
P =

them the potential esthetic and oral health
benefits of treatment illustrating the vaiue of
their investment. The SureSmile™ Simulator
may help increase chair-side acceptance of SureSmile® Clear Aligner treatment
by creating a 3D Visualzation of your patient's potential new smile.

Learn More about why SureSmile” is the- L o
lear aigner experience hat il make you i
and your patients smile! S

“The Suresimie™ Simustor s been & great acton fo my clear
aigy Being atie ©0
ty nreaitme, has bee
Visualy renforcing the bénefits of Ciear aigner therapy IS fast, s
accurste, and 1 consistert wih the hgh-qually imegery we are
every Suresmie’
ool s nave” o vishatshorma
Colgary Conodo
Frrern 08 G

Setuergion
SuSnie™ St remaces rmasean

Upcoming Educational Webinar

Tuesday, July 23, 2024
7-8pm (CT) 5:6pm (PT)
ing your Hygiene Team for Orthodontic Aligner Success
ligner growth is in the
for a patents fon-term
ot otabished. Loveraging your ygene toam
lenlist and the entire office are aligned in their
row the orthodanti part of

fshal Sha

il discuss the methodology used to
ance, which then mproves the oral heaith of your

Register Now

Connect with us

00000

NG 20277 |

‘Tems & Gonditons | Privacy Policy | Denisply Sifona Inc

SureSmile ‘ Dt
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ADDITIONAL OPTIONS TO
ENSURE A SUCCESSFUL
EMAIL CAMPAIGN:

SEGMENTATION:
Customize delivery of
your email content based
on subscriber behavior.
Segmentation allows you
to send highly targeted
and relevant e-Promotion
mailings, increasing the
likelihood of engagement
and conversions. Pricing
can vary based on the
size of the list. Once

a list count has been
determined, a rate will be
provided based on a CPM
calculation.

A/B TESTING: Experiment
with different strategies,
content formats or subject
lines to determine what
resonates with recipients.
A/B testing can help you
optimize your campaigns
for better results.



Influence Beyond Impressions

SPONSORSHIP OPPORTUNITIES INCLUDE:

WEBINARS

Generate high-quality sales leads when you sponsor an
educational webinar (CE) or training webinar, hosted by
Dentaltown. Each webinar features a professional audio/video
presentation from industry experts and/or key opinion leader of
your choice. A live Q&A session, interactive polling questions and
exit surveys are included with each event. Sponsorship includes
an aggressive marketing campaign and postevent follow-up
mailings. A lead-gen report and webinar breakdown are sent at the
conclusion of the live event.

ON-DEMAND CE COURSES

Dentaltown continuing education (CE) is fueled by leading
clinicians, who produce top-notch courses, accredited by AGD
PACE and ADA CERP. Once complete, we utilize a full array of
media to distribute and expose our education electronically via
Dentaltown.com. This results in an unparalleled reach to both
domestic and international clinicians.

eBOOKS

The creative and editorial teams will create a custom eBook on
the topic of your choice. Consistent with the principles of content
marketing, the goal of the ebook will be to provide the reader with
useful content on a topic while creating awareness of your brand
at the same time.

CONTENT MARKETING: After the initial 30 days, content reverts
back to the sponsor and the sponsor is free to direct dentists to
the landing page via other avenues.

THIRD-PARTY ENDORSEMENT: Branding as a Dentaltown eBook
gives the content weight throughout the Dentaltown community.

Dentaltown
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PROMOTION

There will be extensive
promotion to encourage
downloads, views
or participation.

THOUGHT
LEADERSHIP

Sponsor will be associated
with the valuable information
being shared with Dentaltown

community members.

LEADS

Lead capture will occur during
download process or registration
and information will be provided to
sponsor. Leads will be processed
in real time and delivered to
client and/or agency.
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With more than 10 million downloads™ on iTunes alone,

Dentistry Uncensored With Howard
Farran s the Most Popular Podcast
Show Available for Dental Professionals.

Unlike traditional media channels, podcasts are consumed by
dental professionals whenever and wherever their busy life takes
them—in the car, at the gym, cleaning house or walking the

dog. Each 60-minute show is filled with pearls and insights that
you can get only from casual conversation over lunch with your
favorite dental influencer.

*Source: LibsynStatistics (as of Sept. 2022)

ADVERTISING OPPORTUNITIES INCLUDE:

PRE- AND POST-ROLL AUDIO COMMERCIALS denti Stry |
These 15-second audio commercials allow you to cut through the clutter and align
your brand with unique, thought-provoking content delivered to a highly engaged CensorEd
audience of dental professionals.

— With —
EVENT COVERAGE
Produced at key industry or private corporate events, these podcasts are recorded live H OWA RD
and provide the perfect setting to arrange group or individual podcast interviews with
your speakers. Corporate meeting sponsorship includes podcast interviews with all FAR RAN

speakers, company spokesperson, or network of C-suite executives.




Dentaltown, Where Dentistry Meets Community.

OJ

=
DIGITAL

Banner Ads,
e-Communication Mailings

>

o0—

VIDED

CE Courses, Sponsored
Webinars, Interviews

G
S
S
S
AA

MAGAZINE

Articles are powered by the Dentaltown
community, with content contributed,
shared, and influenced by practicing

dentists everywhere

Next-generation apps use Al to transform

AUDIO

APP

®

Podcasts

discussions into richer, more powerful

exchanges of ideas.
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Let Us Build a Successful
Campaign for You

We value your support above all else and look forward to continuing our partnership and
delivering high levels of service and performance to help grow your business. We encourage
you to contact your Farran Media account manager to learn more about any of the
components described in this media kit or to request information about additional channels
that would be beneficial to your business and deliver a strong return on your investment.

We look forward to working with you.

Gontact Us
SALES DIRECTOR NATIONAL SALES MANAGER NATIONAL ACCOUNT MANAGER
Mary Lou Botto Stephan Kessler Valerie Berger

marylou.botto@farranmedia.com

602.329.6707

steve kessler@farranmedia.com

732.357.7501

valerie.berger@farranmedia.com

224.482.3080

TRAFFIC COORDINATOR
Tanya Anderson

tanya.anderson@farranmedia.com

DIGITAL MEDIA DEVELOPER
Michael Perrotta

michael.perrotta@farranmedia.com

RECEIVABLES SPECIALIST
Suzette Harmon

suzette.harmon@farranmedia.com

PRESIDENT
Jacob Kitchen

jacob.kitchen@farranmedia.com

PUBLISHER
Michele Jerrell

michele.jerrell@farranmedia.com

IT DIRECTOR
Brandon Jerrell

brandon.jerrell@farranmedia.com



